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Voyages by Alain Ducasse is a celebration of contemporary multi-ethnic cuisine, with a menu that distills 30 years of culinary

travels by chef Alain Ducasse in the Southern hemisphere and throughout Asia. The restaurant’s offerings are both an expedition
and celebration of what the region has to offer, with dishes that translate colorful culinary heritage through the signature lens of
chef Ducasse.
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Seafood Market - Only in Wharf

(B853) 8799 6338
1Y it A S ) A St o e

G/F, Cape Town, Macau Fisherman’s Whart

i

Macau Fisherman's Wharf
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LE3E IRENE SAM
F 4% Editor-in-Chief
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RBIR > KHEHMAERRFEIFNED -

Born to a Shanghainese father and a Macanese mother, Irene spent
many years of her life in California — namely the Bay Area — and

Paris. She is hexalingual, with a brain fueled by an insane amount
of food from the kitchens of Michelin-starred chefs around Macau.

Z<E3% BEN BLASCHKE
H1T4548 Managing Editor

2013 FEANA TIBEHE ) 89 Ben » B FBAF T EFRAMGE RSIBE
FEIEETFAR - HEEXRERNEEAEL - WRREENERS
(@) T=REE!

Having embarked on a decade-long career as a sports journalist for
leading Australian newspapers and sports magazines, Ben joined O
MEDIA in Macau in 2013. These days Ben loves good food, fine wine
and a touch of pampering, the perfect fit for High Life!

P& % SOPHIE HU
X 4545 B T 1¥ Chinese Editor and Chief Translator

BEFENRFEAVER - BRARBEREEZERNEEN - TiE
EBETERMS AL BER  KEREZERFETMTESZE > 5
MOR» SA—IERLE -

With degrees in both translation and tourism, Sophie is intensely
aware of the need for good communication between different cultures.
Whether exploring the world with a backpack or wandering back and
forth between two languages, her body or soul is always on a journey.




R WENDI SONG
#75 A Contributor

BT LBMRNFIERSE » ERLHESIES 2RRESRBIRET
I o ERMERMET » ERRENEAERN (BFAM) - RER
I+ WRRE > SWXEWHRUSCTR °

After years spent studying law in Shanghai and Macau, Wendi found that
only writing could free her soul. She likes Fernando Pessoa, Marc Chagall
and Antonin Dvorak’s “From The New World.” She has been living in
Macau for 10 years and is still in her honeymoon-period with the city.

JOSEFF MUSA
B /Eija] Lifestyle Advisor

A FEZAREZ W Joseff » REFE—RBBIEBEMHA X —KBAHAE
15 o tIEF ST )UEEREY - 7K 2017 FMAB S HIB
BIFEWHN—F

With a degree in Arts, Joseff has both the stylish spunk of a
millennial and the goal-oriented mind of a Gen Xer. He loves

everything to do with pop culture and considers 2017 to be the year
his passions truly shone.

sk —il JACKY CHEONG
BEB EA LHERREAREIERA
Contributor wine, fine art, classical music and opera

K—INFESE ~ E - BEERKEZEIHESER o IlERLIRE
VEHSHEBS A - HHERSNE  EAFEENXE -

Having spent his formative years in Britain, France and Germany
studying history and law, Jacky Cheong regularly comments and
publishes on wine and spirits, classical music and opera as well as
fine arts in Macau, Hong Kong and Europe.
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SANDRA NORTE
B 1811 Lead Designer

ERAFMI TR EEIGITFI/E > Sandra BIENRTNR AN EY S
7 ARREREZHATENIZ o AT —2L7E > TRIIEERE
RIR o BSERKRTE |

After studying Communication Design in Australia, Sandra returned
to Macau to be with her family and crazy pets. In her spare time, she

likes trying out different crafts in search of the perfect hobby. She’s all
about the details — whether for work or play, it must be perfect!

XBEZE AILSA TANG
F@E% it Graphic Designer

EAEZRER D BB RAFLARIET - ME AR o REMAHE

BRI EFFREET > B VRS o BERRF > FTHEANSA
DREE | Fa T FEIGITIINIEE |

Having spent most of her life between Australia and Macau, Ailsa

considers both to be home. Few things stimulate her imagination like

gazing at the stars and daydreaming. Upon graduating from a dual degree,
Ailsa recently started her new life as a graphic designer with O MEDIA!

EDUARDO MARTINS
B /Z 1R & Lead Photographer

Eduardo EEHAMIRFIEBITERETLEZA  Hlia) B NHE
HF-LEERANZNAKRIG > FTFEERELERFm © 2016 F > iz
[ERRFFFAIIRIE

Eduardo plied his trade as a photojournalist in Lisbon for 15
years. During that time he worked on some of Portugal’s top daily
newspapers and has published works in several magazines. In 2016
he moved to Macau to embark on a new journey.




BT
[=]
(853) 8806 8888 SMENESE




REFE
Tom g garor

\l—lg\u
/RI

A5 ETROTLFERNRECRN, BESHATERE
B LIERE Costes BIER T, BEATEIREN
FE, HATHITEEFBEHGEERE R, BRIN

REEWNES, LEEDBEESHRESE, DURER
BEI - M X—1EERTHREE,
REE+480, Costes BEIEERT2BRENANIER

I M Stéphane Pompougnac 1%, Rm&E KE, &
BREZI, BEAFESEEREMIBREESITZUE
2, ERTEZRTFIEAMIRESIR

RZE20184, %%ﬁ%ﬁﬁ*ﬁ?fﬁﬂ?ﬁﬁﬁélﬁ, "X
SZBENERNRITRA R - NAELHITIHK XX
EMBNSLTEE+tEH/\HERMZANER, K
5 EEFZHEN T, WA RERFF TN ERERL
f#o

SABRZE, EERSANEHERR - MALFE

X—RNE—HBREEHE, XREENEFEREF

)\, FEREEPN—KEAR, THER/), HERAL
witHE | NBE, MARER, EFENRIRRRAORIT
=, #n - MATMWERER, EREILZAEZTINTHEA,
WAETETE A RELNZK

e

oace [or romance

bout 15 years ago I lived not far from the Hotel Costes
on Rue Saint-Honoré in Paris. Though I had my own
apartment and did not stay in the hotel, I went there
often to buy their signature scented candles to bring
home. The scent was not only heavenly, it also reminded
me of the sexy atmosphere of the hotel, where [ had some
of the most memorable evenings of my life.
A little more than a decade ago,
establishment known to have the best DJ in town:

it was an

Stéphane Pompougnac. At night, it was very easy to run
into supermodels and movie stars inside the bar, which
had a certain vibe that kept people bubbly into the wee
hours of the morning.

Fast forward to 2018, and only recently was I finally
granted an interview — through Parisian antique house
Kraemer Gallery — with the Hotel Costes’s famed interior
design genius, Jacques Garcia. A true gentleman in every
sense of the word, he is extremely knowledgeable in the
French decorative arts of the 17th and 18th centuries but
also generous, sharing some of his design insights and
thoughts on modernity and tradition.

While in Paris, I stayed at another of Garcia’s
creations, the Hotel Bourg Tibourg, which had tiny rooms
that could only fit one single bed inside and nothing
more. Despite the size, the space is dark, whimsical and
mesmerizing. Though I stayed there on my own, the
atmosphere was fit for all kinds of imagination, and that
was precisely what Garcia wanted the guests there to be
doing: having colorful dreams about life.

Irene Sam
Editor-in-Chief
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HIGH LIFE 1S AVAILABLE IN EVERY GUEST ROOM OF
MACAU’S MOST LUXURIOUS AND PRESTIGIOUS HOTELS ...
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The first Michelin-starred restaurant
from Portugal to open a branch abroad

Guinche a Galera

Guinche
a
Galera

s

&)

i % 1

taking Portuguese fine-dining to a new level
and boasts one of the most exclusive wine collection

in Asia with over 16,800 labels.

3/F, Lisboa Tower, Hotel Lisboa | {853) 8803 7676 | hotelisboa.com
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Interior design legend Jacques
Garcia sits down with High Life to
discuss his theories on bringing
buildings to life and why historical
and contemporary design can
work hand in hand.

X JLZE by Irene Sam
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ne of the most famous hotels in
the world, Hotel Costes in Paris
is renowned for its stunning
interior design — a space more akin
to the tasteful home of a wealthy
Parisian than lodgings for the world.
Dim lights, red velvet upholstered
sofas, decorated columns and walls,
crystal chandeliers, beautiful people and
scented candles make up Hotel Costes’s
inimitable signature atmosphere.
Indeed, it is for this reason that
Hollywood A-listers, models and the
créme de la créme of Parisian society
can be seen mingling in the acclaimed
restaurant and courtyard bar. During
Paris Fashion Week each year, the
hotel is fully booked and surrounded

IE, (&) BEE5HizHEERNRIT
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by paparazzi waiting to capture
photos of its many famed guests.

To understand more about the
glamorous institution, High Life met
with the interior decorating legend
who made it all possible — Jacques
Garcia. With clients such as the
Sultan of Brunei, the royal families of
Luxembourg, Belgium and numerous
other nations, Garcia’s work has long
wooed the rich and famous thanks to
his moody and sumptuous style.

“Hotel Costes was a particular
challenge for me because I am a
decorator who is above all an art lover
and at the time I was only dealing
with private clients,” he recalls of the
lead-up to its 1991 opening.

HIGH LIFE 23
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“It was my first job designing a
place that was open to the public but
I wanted it to be different. I could
not see myself doing another hotel.
In order to do this, there were two
fundamental points to consider.

“First was to make the hotel a
real social spot of the city. Hotels were
reserved for hotel guests, but I wanted
to bring the city into the hotel. Why?
Because when you are traveling, it is
to explore a foreign country and its
people. What better place than a hotel
to meet the local population?”

A highly private personality,
Garcia isn't someone who goes out
often, yethe sees the fun in conceiving
a space for the art of seduction.

“I am not a big fan of public
places. I prefer to have dinner with
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friends or receive them at home,”
he explains. “If I have to go out to
a public place, it is either because
I do not want to go to my house or
I do not have friends who care to
invite me.

“Ifitis not to meet people, going
out does not present any interest
to me. This is the reason why the
fundamental element of encounter
is seduction. Seduction is what? It
is, on the one hand, to sit well, in a
comfortable position, that will make
you attractive to others.

“Secondly, it is important to
have beautiful light. I would not
say that having dim lights is one of
my trademarks, but I will give some
advice to all: avoid white neon when
you meet someone.
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“Wrinkles and fatigue appear
and it is absolutely guaranteed that
you will not meet the man or woman
of your life under this ramp of white
neon lights!

“But under a yellow light - a
little sensual, a little delicate, a little
sifted — you can hide all the things
that you do not want to show, such
as dark circles and wrinkles!”

A historian who has worked on
restoration and decorative projects
inside the Palace of Versailles and
the Louvre, Garcia is extremely
knowledgeable in appreciating the
decorative arts of the 17th and 18th
centuries.

“At avery young age [ became
interested in the fact that the
great aristocratic families sold all

ey

a1

B Y= am

vl

furniture and art objects during
the French Revolution. As a kid I
dreamed of being someone who
could rediscover these objects,”
he says.

“They are accessible to all if we
can recognize them but in order to
recognize them, one must have the
knowledge. This has been a part of
my life.

HIGH LIFE 27
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“At a very young age I decided
to go to art school and was attracted
by the world that occupied us, what
we now call contemporary art.
Contemporary art is not Picasso
— it must be the actor of today if
it is modern art. If we are talking
about David, it is old art, and one
day modern art will become old art
because we will find a new name for
contemporary art today.

“I have always had this duality
between the world that occupied
my youth and the world of the past.
I never really managed to separate
the two. I often cite Dr Jekyll and Mr
Hyde to define my relationship to
art since I rehabilitated the 17th- and
18th-Century Decorative Arts Rooms
at the Louvre and redeveloped
the Palace of Versailles while at
the same time conceiving modern
creations such as the hotel at Wynn
in Las Vegas.”

Moving effortlessly between
historical and contemporary projects,
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Garcia points out that knowledge
is the basis of all his work. With
mastery of knowledge, one can then
apply it to timeless endeavors.
“There is no tradition without
bringing it to modernity,” he
suggests. “That’s evident in the icy
and sinister reconstructions we
often see in historical monuments.
It displeases you just to see them
and I hate that.
“Similarly, extravagance in

contemporary creation exudes
uncertainty — ifitis notaccompanied
by a great mastery of knowledge, it
becomes quickly old-fashioned. I am
like Chanel, I hate fashion for one
reason only - it goes out of fashion.”

When he is not working in
Paris, Garcia spends most of his
time at the Chateau du Champ-de-
Bataille in Normandy, a castle built
by Alexandre de Créquy-Bernieulles
in the 17th century that he has
been constantly decorating since

acquiring it many years ago.

HIGH LIFE 29
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When asked about how to
incorporate modern comfort into such
a historical building without destroying
its classic look and feel, he says, “The
places of history are not necessarily
uncomfortable places. This is a false
idea. We can live in a museum if we just
putin good lights and beautiful sofas.

“As far as technical problems are
concerned, there are plenty of simple
things. The technicalities of today

allow us to have beautiful light and to
integrate various spaces by highlighting
the spaces or objects we wantto present.
“As for hiding a microwave, I
will give you an extraordinary secret
—just put a door in front of it!”
Passionate about India, Garcia
has brought back many architectural
and decorative elements to recreate
a Mughal palace in the garden of
his castle, allowing him to live

and dream about India while in

France. It’s a prime example of
how whimsical spaces are created
based on the concept of a soul - the
space, the volume, the geographical
situation and the idea one has of it.
We do not all have the same
tastes or emotions, but if we manage
to find an aesthetic direction that gives
a place a spirit it will inevitably prove
a success, just like the Hotel Costes. [
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One of the more unique business
concepts in the city, the Macau
Barbershop is looking to break
stereotypes with its policy of
total inclusivity.
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Images by Eduardo Martins

UGN



34 &

_gi—ﬁﬁ%%ﬁﬁ%%A%TT
BRI E—ER, fEAR
MMEBRENAER A, SRMKE
WRHFHFHEAREASF,

Sara Kei 1 Yasmin Sung i /&
NBE—MBEER, SESZHER
AL EAT ARG, M]EEEELS
BXLE “BHHER" fEN,

A ALEF—REBRIER?

‘BEEOHBCSXMNEHE T
Sara &8, “EEREZHERKA
IR, BRE—RELRM. NR
BERERBHNOAR, BLLRLER
BerEiE, XMBEASMEN.

SaraTERIF A TEE T EHA
) = & % X Centro de Formacgéao
Profissional do Penteado, Arte e
Beleza 23 2 g, FHRIERTRER
PHEBEERY, MitE I ERIIH
BT+ /L5 RERREBEXE,

‘RBEMZAZRREENE
F—HERER A —ZHIKIE B
A—EEEEFEEEHRE I,

Hit, BEET—LHERZAMEEK
BEERLZEINERA, " XS
Tto

EAZANAFRHNEHITR
Yasmin KO TE R, LaisE
TR, EBMRINRIFEE Do
Yasmin f O HENE R EF REVH
R THRNEBR, ARNEBEREEE
TR BIREFRSRE.

B E/R=M Yasmin Tt =3t
IEFRABRFZRE T LR, B
B EUR IR R T B9 DNA =,
BEYH—17 EIRLFEHEEF Sara
&, whh3 e =Y ERERARIR

Yasmin [E] 17 &: “ ¥4 Sara 2
XNV, BIAIZBERSE
T

5%8Eo—8 BRIE—H
U MABEHEESNTIER, BE,
MREMHEEBER R —FH Tk
E—LHimEASHA BES5K
M—X A A e HE R GKIT T
4, tk, Sara# Yasmin IETERN

—MIEig, BEEMNSTHRRINE
—fuHafn, EENBEETERT

EREM,

“LEAMTRRE R R TP R
RIEMWEERRA, " Sara FRE,
‘BERAREEHNEEN, Titl
ZHMEURREERREY, K18
Ro

Yasmin 472 &: “BERELRS
AMEAARRFEREFAERORA. X
AHERERINSHIAREZK, 7

LA HEFRN - MEXH
W ENARRIUAE KEGFER
mAE/ O, Hit, YBZ22R
R4ER, MIEBUAIEM.

‘FHRMS, TRREXRELZR
B ADAARBEETAN—MEE,
EHBEERAE, " %% Sara 15,
Yasmin it &, “EA—RZEBER
Ui, BAIBMBAFE, THEEHM
Ao 7

‘BATEA U ERENWR BT E
MBS EXE. " W




ith its monochromatic black and

white brick wall facade providing

a starkly unique first impression,
it should come as no surprise that
inclusivity and challenging the status
quo are the driving motivations
behind the Macau Barbershop.

Arriving on a black motorcycle
wearing matching all-black street wear
ensembles, Sara Kei and Yasmin Sung
are shifting the norms of what might
traditionally be called a “man’s world”.

So why open a barbershop?

“I've asked myself that question a
lot,” Sara replies. “But I don't feel the
need to be called a female barber. 'm
a barber, period. If a client likes the
result of what I do, then that should
speak for itself regardless of me being
aman or awoman.”

Having spent most of her
childhood years in Macau before
studying at the beauty school CEPAB

in Lisbon, Portugal, Sara says her
interest in hairdressing began as a
teenager when she would often cut
her friends’ fringes.

“Sports and art were my real
passions — I wanted to become a
volleyball player — but my mom
would tell me there’s no major in
volleyball. So instead I thought of
something that still required artistic
taste but didn’t involve too much
studying,” she laughs.

Yasmin, the marketing mind of
the duo, has long been enthralled
by music and in her former life
booked DJs and conducted nightlife
marketing in Beijing, Hong Kong and
Macau. Music still rings true to this
day and it is her selection playing in
the background of Macau Barbershop
as we chat that gives the store its edgy
and unique vibe.

Business smarts are clearly

in Yasmin’s DNA. Originally from

Ireland, she earned her master’s
degree from Beijing’s University of
International Business and Economics
but couldn’t resist the opportunity to
try something a little different after
meeting Sara at a local football game.
“Sara talked to me about this
business opportunity and I was
immediately fascinated to see what
could be done here,” Yasmin recalls.
Like sports, barbershops
have traditionally been seen as a
predominantly male domain. But by
presenting society’s problems as a
binary choice — black versus white,
male versus female to name just a
few — we risk simply perpetuating an
exclusive system. Instead, Sara and
Yasmin are testing the theory that
true diversity is not merely a social
good but can also have a dramatic
impact on a business’s bottom line.
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“My main reason for opening
this barbershop was to make people
happy,” Sara explains. “If they want
a classic hairstyle, I'll do it. If they
want to have a mohawk, I'll do it. I
want to be the most diverse barber
I can be”

Adds Yasmin, “In our
barbershop, we will not incorporate
something that doesn’t suit what our

clients asked for. I guess that’s what
makes our approach different.”

Part of the
process is becoming comfortable

diversification
with being uncomfortable -
celebrating differences rather than
being worried about them. Thus, the
imperative is driving results rather
than political correctness.

“For me, having a personal style

gives a person a sense of confidence
in however they want to dress and
however they want to style their
hair. No personal style is wrong,’
Yasmin states, before Sara chimes
in, prophesying that, “As a barber,
it’s about reading the people too. We
don’t need to copy anyone.

“We can still display our own
style in the final product.” §
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ainland Chinese artist Zhang Dase

was recently invited to Macau by

the Macau University of Science
and Technology to talk about his latest
artistic concept — the art of awakening.
It was his second visit to Macau since
his solo exhibition “A state without
limits” in 2015.

Having graduated from Capital
Normal University in Beijing, Zhang
majored in oil painting where his
philosophy that art is a quest for the
truth of life developed. Over the past
two decades he has been to Tibet to
study Buddhism multiple times and
after thoroughly studying the mind
has refined the essence of wisdom
— especially the acts of watching,
listening, singing, painting and
dancing - to a set of self-cultivation
methods suitable for modern people
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and for developing his concept of
“The art of awakening”.

During his stay in Macau, Zhang
Dase granted an exclusive interview
to High Life, explaining “The art of
awakening” with profundity and an
easy-to-understand approach.

“I started to realize that it was
easy for me to focus and relax in
painting and I wish to convey this
tranquility, serenity and joy to people
through my own works,” he says.

“In fact, I have been practicing
meditation, but in traditional ways.
When invited to give lectures to
others, I hoped to find a more
direct way. Gradually I developed a
series of artistic practices including
mandala paintings and then refined
that into a whole series of ways of
catering to modern people.”
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Citing mandala painting as
“The
mandala visually reflects our inner

an example, Zhang says,
consciousness, which is a structural

diagram of our internal view.
When we continue to draw, we are
integrating our inner order.

“In painting, it can also be very
effective to practice focusing and
enhancing the inner concentration
and awareness. When you are
drawing, you will see vyourself
painting. At this time, you will change
from the participant to the viewer
and you will look at yourself from a

different angle. Whether you want to
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practice meditation or want to know
yourself, this is a very direct method.

“Art is different from religion in
that it is more free. Whether you are
a religious person or not, it can be
your means.”

Zhangsays “Theartofawakening”
includes many more aspects of Zen
life and humanistic aesthetics but
admits, “I didn't expect people’s inner
loneliness to be so great.”

Therefore, he began to adjust
the curriculum to cater to the needs
of more people - primarily to find
inner health, learn how to relax and
build a flexible space for the mind.
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Whenasked aboutthedifference
between “The art of awakening” and
spiritual healing, Zhang explains
that the latter is just to create a more
comfortable sense of existence. “The
art of awakening” is art-focused and
reveals that the comfortable sense
of existence is an illusion. A sweet
dream is not as good as awakening,
which will lead you to a freer world.

“Everyone lives in this world

and gets along with their emotions
at all times, but we don’t understand
ourselves, lack the power to go
beyond our troubles and often lose
out in self-limitation. ‘The art of
awakening’ opens a door and shows
us the inner connection between
life and awakening to help us to
find a peaceful, beautiful and free

life in art, which is closely related to
everyone,” he says. il
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High Life sat down with Terry Sio Un
I, founder and President of Macau’s
leading luxury fashion brand retailer,
the Rainbow Group.
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here is a famous saying in China,

“After the storm comes the

rainbow.” This sentence could
very well be the life story of Macau
entrepreneur, Terry Sio Un L.

Terry Sio Un I is founder and
President of Macau’s leading luxury
fashion brand retailer, Rainbow
Group. Starting from scratch, Sio
founded Rainbow Group in 1979.
Originally a small clothing shop, she
convinced several top international
brands to sell her their retail rights
and from there built one of the largest
European luxury retail networks in
Macau and mainland China.

Rainbow Group now owns the
China and Macau retail rights to more
than 20 of the world’s leading luxury
brands including Giorgio Armani,
Emporio Armani, Armani Exchange,
EA7, Escada, Versace, Bally, Dsquared2,
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René Caovilla, Jessica, MCM, Off-White,
Marcelo Burlon and Jimmy Choo.

Sio has an advanced business
sense. Many years ago, expanding
on its Macau roots, Rainbow Group
took the initiative to enter the
substantial mainland market. But
rather than choose first-tier cities
like Beijing or Shanghai, Sio chose
to enter second and third-tier cities
instead. In the process, she played a
key role in promoting the value of
her brands and cultivating people’s
consumption concepts.

It was in this way that Sio
gradually built up her retail network
there, and today the group owns
more than 150 retail stores across 23
cities in mainland China and Macau.

However, she tells High Life that
she won’t continue that commercial
model any longer.
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“T'll return to the big cities or
places where people are prosperous,
or where there are prospects for
development,” she explains.

“Times have changed. More
importantly, the markethas changed.
Online shopping is very convenient
now, so the previous business
model won’'t work. Therefore, we’ll
turn our focus on big cities with a
large population such as Shenzhen,
Shanghai, Chengdu and Chongging.

“Luckily our human resources
are different these days too — we
have a grown-up team that is already
capable of facing big challenges.”

Since 2011, Rainbow Group has
been involved in shopping mall
management and providing services
such as planning, investment
promotion, design, project
management and marketing.
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This year, the group also
announced that it will build a
seven-storey luxury goods plaza,
Rainbow Life Plaza, in Hengqgin - a
national-level special economic area
next to Macau. Civil construction
of Rainbow Life Plaza has been
proceeding smoothly and it is on
track to open in mid-2020.

Sio says that the mall will
specialize in  domestic and
international fashion brands and
will provide a “non-traditional
shopping experience” for both
residents and visitors to Hengqin.

Asked exactly what that means,
she says, “I have some creative
ideas but cannot share them with
you yet given they are commercial
secrets, however there might be a
combination of e-commerce and
retail stores.
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“With our team’s efforts, plus our
experience and contributions, I believe
it will produce brilliant results.”

In addition to advancing with
the times, Sio has also taken on many
social positions. She co-founded the
Rainbow Academy in cooperation
with the Macao Polytechnic Institute
in 2005 to provide certified courses
in brand and retail professional
training. She is also committed to
cultivating talent for the Macau
fashion industry, as well as the
development of local designers.

When asked how she allocates
her time given so many demands,
Sio laughs.

“I feel that I am very capable,”’
she offers.

“Life is to sing a piece of a song
but to sing well, you need to adjust
your own mindset. I've been asked
many times, ‘Why you work so hard?’

“My answer will always be,
‘Because I'm willing to do it.” B
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Chef Thitid Tassanakajohn is leading the way for the
new generation of brilliant young Thai chefs making
names for themselves across Asia.

X LEE by lrene Sam
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n Asia today, Bangkok is one of

the hottest dining destinations
among serious foodies. Due to the
availability of high quality produce
and an abundance of creativity
among the emerging generation
of young Thai chefs, numerous
restaurants in the city have been
listed on the 2018 edition of Asia's
50 Best Restaurants, sponsored by
S. Pellegrino and Acqua Panna.
Young and ambitious, Chef
Thitid Tassanakajohn is one of

the pioneers in the world of Thai
gastronomy. Having spent years in
the United States working at Eleven
Madison Park in New York after
training at the prestigious Culinary
Institute of America, Tassanakajohn
is now the owner of restaurant
Le Du, a dining establishment in
Bangkok that showcases progressive
Thai cuisine with French inspired
methods of preparation.

Tassanakajohn’s creations
are greatly appreciated by food

connoisseurs for their balance of
flavors. Dishes are never too sweet or
sour and every ingredient is handled
with delicate care to make sure that
its taste and texture are represented
without overwhelming the palate.
This can only be achieved with an
unprecedented level of knowledge
in the heritage of Thai cuisine,
technical expertise and a love for
modern methods of cooking, which
Tassanakajohn has acquired through
an extended period of exploration.

HIGH LIFE 57



‘B—AHE, BNEMNSERE
Rk, Fm, HIIRWEIIS
EMRRKNA—, BRREmEFT
RiE, HEARAXRAW, °

REZNRRES. ORI, R
THALIMABREARNEE.
Tassanakajohn A8, £ F XM
B, HREMXANENNS, &

“If you look at the history of Thai
cuisine, some of the traditional dishes
that everyone is familiar with have
not been around for that long,” he
explains. “For example, Pad Thai was
only created 60 years ago. Moreover,
Thailand did not have any chili 400
years ago. It was the Portuguese and
Spanish who brought chili to the
country. From that perspective, Thai
cuisine is constantly evolving and
as a Thai chef, I want Thai cuisine to
progress. That is why [ went to the US
and learned how other chefs work,
think and execute their ideas.”

In Thai, “Le Du” means season,
and the team at Tassanakajohn’s
restaurant pays the utmost attention
to the seasonality of ingredients,
making sure that only Thai produce
and local elements are used.

“Ilike to go straightto the farmers
to source all of my ingredients. While
we still pay the same amount as we
do if we have middlemen, we know
that we are getting the best from the
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farmers and they deserve the reward,”
he says.

“Onthe other hand, the challenge
is that organically grown ingredients
can be inconsistent. For example,
we might get eggs that vary in size,
but the upside is that we can rely on
them for quality and that everything
is natural”

Beloved around the world, Thai
cuisine is extremely popular among
individuals of different nationalities
and has distinctive, rich flavors.
Tassanakajohn believes that due to
this enthusiasm, it is much easier for
Thai chefs to achieve success than
chefs of other cuisines. Nevertheless,
young chefs in Thailand still prefer to
cook French or Italian cuisine.

“I want other young chefs to look
atme and begin to realize that you can
be successful as a Thai chef. Together,
we can be progressive and appreciate
the cuisine at a higher level. That is my
goal and I have confidence that it can
be done,” he says. Ml
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Chef Theo Randall continues to redefine modern Italian
cooking at his new Hong Kong eatery.
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Hong Kong, British Celebrity
Chef Theo Randall has launched his
first overseas restaurant venture,
Theo Mistral by Theo Randall. A
household name within the culinary
industry, Chef Randall was Head Chef
and Partner at the legendary The

W ithin the elegant setting of the

River Café in London for over 17 years
— a venue that markedly changed
Britain’s restaurant culture.

“When you think of Italian food
back in the old days in the UK, it was
very heavy. It was spaghetti bolognese
and other meaty dishes made from
recipes of Italian folks who came to
the UK in the 50s and 60s,” he explains.
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Indeed, it was partly due to the
cooking methods and influences of
Chef Randall that Italian food in
the UK has evolved into what it is
today - light, simple, healthy and
made with ingredients that are
fresh and seasonal.

Apart from the food, The
River Café was an institution
where people would go to see and
be seen. Chef Randall still vividly
remembers the star-studded scene
inside the restaurant.

“Dustin Hoffman would be at
one table and then Robbie Williams
would walk in. It was an incredible
time. In the kitchen, everyone worked
harmoniously as a team,” he says.
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The team he is talking about
was nothing short of extraordinary.
During his tenure at the famed café,
he worked alongside and became a
mentor to countless talented chefs
such as Jamie Oliver, April Bloomfield
and Hugh Fearnley-Whittingstall.

These days, however, Chef
Randall is busy traveling the globe
looking after his many restaurants.
Cozy and down to earth, his latest
establishment in Hong Kong is
inviting and warm - much like a
typical home in Italy.

This season, the refreshed menu
is an ode to an Italian summer, a time
when Italians express their love of
life with delicious food and drinks.
With fine produce flown in fresh from
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Italy, the new menu features dishes
such as the Salumi Misti — a selection
of artisan Italian salumi including
sliced Parma ham, bresaola, coppa,
speck and salami served with mixed
baby beetroots, roasted Datterini
tomatoes and Parmesan shaves,
perfect for sharing among friends.
For something more hearty,
Carpaccio di Pomodori e Burrata
showcases sliced Merinda and
Datterini tomatoes with radicchio,
rocket, aged balsamic, pangrattato
and burrata, while Insalata di
Aragosta is a refreshing seafood dish
composed of fresh Boston lobster
with Florence fennel, rocket and
radicchio salad, Sardinian bottarga

and Amalfi lemon dressing.
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Handmade delights include Ravioli
di Bietola, pinoli e limone - ravioli
pasta filled with Swiss chard, ricotta,
pine nuts, parmesan and lemon zest
in sage and butter sauce. For seafood
aficionados, Tonno alla Scottadito con
Datterini, capperi, pistacchio, rucola
e salsa a limone is a great choice, with
pan-fried yellowfin tuna, Datterini
tomatoes, capers, pistachio, rocket and
Amalfi lemon sauce.

A roasted veal chop with
roasted Datterini tomatoes, porcini
mushrooms and salsa verde, the
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Bistecca di vitello arrosto is yet
another sumptuous offer.

In addition to all things Italy,
some dishes boasting new flavors are
crafted using selected local Hong Kong
produce. Chef Randall now feels more
connected to the city and is confident
that his restaurant will continue to be
a hub for individuals who enjoy high
quality, simple dishes.

“I walk into the restaurant today
and can feel that it is successful by
listening to the sound. There is a sort
of buzz in the air. I like it” he smiles. Il
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ragrant stone fruits are a most enticing ingredient
|: for summertime dishes. To provide diners with the

opportunity to fully experience the richly aromatic
cherry, The Ritz-Carlton Café in Macau presents a Buffet de
Gourmandise afternoon teamenu, featuring sweetand savory
dishes which bring together unique seasonal ingredients to
shine the spotlight on succulent summer cherries.

Savory canapés served in a tin box, available in
limited quantities, include Cherry Foie Gras on Brioche,
Pistachio, Crab Salad in Cherry Vinaigrette Vol-au-Vent
and Cherry Steak Tartar.

In the selection of unlimited sweets, guests can enjoy
Cherry and Mango Pie, Roast Cherry in Puff Pastry, Cherry
Pavlova and many more. Il
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ench beauty house Guerlain has arrived
in Macau on a mission to provide the very
best skincare treatment.
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rench beauty house Guerlain has
|:captivated the hearts of many

for decades with their perfumes,
skincare and makeup creations. The
brand recently opened a counter
in New Yaohan, Macau, providing
a comfortable and welcoming
experience for visitors.

Beige and white oak tiles animate
the entire area, giving an uplifting
sensation to anyone who walks
by. Every design detail showcases
incomparable thoughtfulness, paying
homage to classic French elegance.
The counter has been divided into
three sections with each displaying
Guerlain’s iconic makeup, skincare and
classic fragrance collections.

A professionally tailored styling
experience starts at the makeup
section. The makeup stands out from
the stark black display racks, inviting
customers to try out the products.

Alternatively, customers can sit back
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and relax with a Beauty Consultant
working his or her magic in front of
the vanity mirror.

The brand-new ROUGE G Jewel
lipstick zone — which boasts all 30
shades and 15 ultra-sleek case designs
— allows customers to create their
unique style of lipstick, while the
digital fragrance consulting platform
enables one to discover a perfect scent.

In the beauty consulting section,
professional consultants will provide
insider advice based on individual
skin types and preferences, helping
customers discover exactly what
their skin needs.

Every Guerlain beauty
consultant in Macau is hand-
picked by the beauty house and has
completed professional training.
Happy to share their knowledge, they
use Guerlain’s brand philosophy and
savoir-faire to help you achieve a

youthful, healthy complexion. Il
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The Wise King mixes exquisite food with decadent cocktails
for a completely indulgent experience.

X iLZE by Irene Sam
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n age of indulgence in food and

drinking, the 13th century was a
time of reverence towards “Wise”
King Alfonso X of Castile. During his
reign, he suffered an illness which
left him only able to partake in small,
bite-sized portions of food and wine.
It was recorded that after recovering,
the Wise King issued a decree that no
alcoholic beverage should be served
unless it was paired with food. Thus,
the practice of tapas food and a
decadent drinking culture was born.
Known as the golden age of
culinary and mixological exploration,
the 13th century is the inspiration
behind the The Wise King — a new bar
taking Hong Kong by storm. Seeking
to embody opulence fit for a king, it
is an establishment that celebrates
the exploration of sight, taste and

sound through mixology and cuisine.
Intended for global
explorers and drinkers who crave a

socializers,

getaway from the bustling streets of
Hong Kong, the bar is a welcoming
space led by a team of industry experts.

A trend of late, many talented
bartenders have taken on the
additional title of entrepreneur and
headed on a solo journey towards
setting up their own business. A
result of their passion and love for the
mixological art, Joe Villanueva and
Sandeep Kumar followed the wave
and founded The Wise King. Industry
veterans with years of experience at
some of the world’s best bars, Joe and
Sandeep have worked tirelessly to
launch a bar unlike any other.

The interior at The Wise King is
sophisticated and intriguing, telling

the captivating story of its heritage.
The ambiance is warm and indulgent,
yetexudesalaid-back cozy atmosphere
that gives a nod to old-world dressy
lounges without neglecting the feel
of affordable luxury conveyance. The
down-lit lighting style cocoons the
space, making it intimate and balanced
with an emphasis on the small tables
that cultivate flowing conversations
and cater perfectly to group gatherings.

Guests embark on an alluring
cocktail journey that draws from the
bar’s heritage to modern drinking
customs with unique ingredients
explored through contemporary
styles and techniques. Exotic and
extraordinary  ingredients  are
selectively sourced to concoct
cocktails that are deep in flavor and

rich in stories.
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The menu includes classic mixes
like Turrén Sour, inspired by the nougat
confection with toasted almond. El
Sabio carries fruity hints with a spiced
peach and pineapple wine reduction
and Cava. Monti-Tipple features Xeco
Amontillado sherry, Gin Mare, Café
Vermouth and aromatic choco bitters.

For barrel aged libations,
Pacharan Manhattan with Woodford

Rye whiskey, Blackthorn liqueur
and Abbott’s bitters, and Joya with
Jodhpur gin, Pomace herbal brandy
liqueur, Mancino Rosso and orange
bitters are both excellent choices.
The bar also offers a selection of
non-alcoholic mixes such as the
Quencher and the Pickled Beets, plus
a fine selection of wine, sparkling
wine, champagne and Spanish beer.

The substantial food choices at
The Wise King are artfully curated
for sharing. In line with this concept,
the bar serves a smattering of
tapas suitable for the environment.
Pollo
Kebeb, varied Spanish charcuterie

Scarpetta, Patatas Bravas,
and cheese selections are available
for guests to nibble on while
enjoying a cocktail or two. [l
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Jegacy of an
eccentric writer

BB TNEIE The Old Man LUURIZNBNAHETS - 8RREL
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Hong Kong speakeasy bar The Old Man is serving up a
new menu of sizzling summer cocktails to tantalize the
taste buds.

X iLE#E by Irene Sam
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ed by three of Hong Kong’s cocktail and bar forerunners and “old men” —
Agung Prabowo, James Tamang and Roman Ghale — The Old Man has taken a
unique approach to mixology since opening its doors in August 2017. Adding
to its stellar reputation, recent months have seen renewed success for the Soho
speakeasy — from debuting at number five on the Asia’s 50 Best Bars list to
being crowned the winner of T.Dining Awards’ “Best Cocktails” category.
Atribute to Ernest Hemingway’s classic The Old Man and the Sea, the connection
to the legendary writer’s literary works is apparent in the name of each imaginative
cocktail by Head Bartender Prabowo, who was named one of the 10 Top Bartenders in
Hong Kong 2017 by DRiINK Magazine Asia. Prabowo previously managed the Bar and
Beverage program at Mandarin Oriental Hong Kong before leading Island Shangri-
La’s award-winning bar at Lobster Bar and Grill to international acclaim.
This summer, The Old Man continues to blaze the trail for cocktail
innovation in Asia by revealing a brand-new drink list by Prabowo.
Forthese creations, Hemingway’s novels are used asinspiration to conceptualize
a stunning cocktail experience. The menu includes “Best of the Old Man” which
offers a unique take on Hemingway’s oeuvre that showcases the tastes, smells and

colors of the cocktails he enjoyed and placed so prominently in his stories.
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A Moveable Feast #1964 uses a rotary evaporator to extract elements of the
sea, such as whole clams, seaweed, salts and seawater re-distilled with vodka,
taking memorable aromas of the sea and concentrating them into liquid form.
The clear cocktail of spiced cherry tomato, coconut, basil-tomato seeds and
oyster leaf is then infused in a cheesewax bottle for 24 hours.

Paying homage to a Hemingway book set in the idyllic south of France in 1927,
Garden of Eden #1985 infuses rotovap honeydew rye whiskey with goat’s milk
bourbon, caramelized sauterne, cordial and orange-phosphate bitter. The use of
honeydew, milk and sauterne represents some of the local cultivation at the time.

In Our Time #1924 is a collection of short stories and vignettes chronicling
the years before and after World War I that rocketed Hemingway to fame. For
this, Prabowo has put together an eclectic combination of ingredients such as
clarified banana ghee and celery, salted tequila and spiced banana skin tincture.

Under “Not Hemingway’s Favorites”, Prabowo has created two new non-
alcoholic cocktails that wouldn’t exactly be the famous writer’s first choice.
Summer in Bimini features a carbonated cocktail of clarified pink grapefruit
and salted Seedlip Garden, while African Safari is an exotic mix of rosemary,
Seedlip Spice, turmeric-tamarind cordial and citrus. B
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Healing

dedication
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Spa therapist Mullika Eamsaad has developed a
special treatment for those in need of relaxation
and rejuvenation.

X ik ZEE by lrene Sam
& Images by Eduardo Martins
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acau is a city known for its
endless  possibilities when

it comes to entertainment.
However, recently we have seen a
trend in promoting wellness and
balance of both the mind and body
as well. A sanctuary for tired souls
who are desperately in need of
rejuvenation and relaxation, The
Spa at Mandarin Oriental, Macau
is known for bringing experts from
all over the world to help those
suffering from mental stress and
bodily tension.

The spa’s resident Senior
Mullika

affectionately known as Ka, is

Therapist, Eamsaad,

regarded by her peers within
the industry as one of the most
experienced specialists in the region
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when it comes to helping individuals
in all walks of life release muscle
tension and achieve peace of mind.

Her journey began 13 years ago
after sheleftabeauty school in Thailand
to pursue her personal passion for
helping others become healthy.

“Beauty school is very girly
and all we do is draw brows and
put different types of make up on
people,” Ka explains. “After some
time I discovered that those kinds
of activities were not my style, not
really me. There was a time when
an uncle of mine had surgery on his
lower back. I wanted to help him
through therapy and started to learn
more about it. The more I learnt the
more passionate [ became about it —
and the rest is history.”
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At The Spa, Ka has developed
a treatment titled “The Healing
Touch” which
expertise in massage with a healing

combines  her

oil specially developed for her to
work her magic. After consultation,
guests can choose one of three oils
to be put on the body.

“Nutmeg, patchouli and orange
is to calm the mind of distressed
souls, enabling people to get rid of
negative emotions,” she offers. “Basil
and peppermint deeply breaks up
muscle tension. Finally, Bhutanese
lemongrass, lemon and orange boosts
immunity and is quite uplifting.”

“Ka is the only therapist that
uses this set of 0il,” says Spa Manager

EBEMAS L, |

M3 FkTE, KafxXaEo
&, 1

BREHRTER, KaBs®E
NG Y ITEE, DUERAL
AR, e EERE AR,
ERTHROTEHE, FHAUBTEX
F, EERENERMBROME, =
RESERLERRGE, TEE—LXZ

HZIBEEm.

Genesis Day Lagasca. “Nobody else
uses it and she does mediation
before and after the treatment
because she wants to have calming
and positive energy transferred to
whoever she is helping.

“Ka is incredibly dedicated to
her work.”

After each treatment session,
Ka teaches her guest how to stretch
properly to avoid further tension
building up in the muscle. The special
oil she uses during the massage is
also available for purchase at The Spa.
It can be used as a home care kit to
relax the mind or to be put on various
points on the body when on the go.
Versatile and unique indeed. §l
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Prusstan glory
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Prussia may have ceased to exist by 1947, but its legacy lives
on. Its vinous heirloom, Gut Hermannsberg, is a first-class
estate in every conceivable way and an urbane ambassador of
German Riesling.
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amed after the eponymous river meandering from the rolling hills of
N Hunsriick to the historic town of Bingen am Rhein, Nahe is the 7th largest of

Germany’s 13 wine regions, possessing approximately 4,250 hectares under
vine. Often passingly referred to as the middle child of German Riesling, Nahe
seems to be perennially overshadowed by its illustrious siblings in Rheingau
and Mosel, respectively the king and queen of the country’s flagship variety.
Indeed, Nahe as a wine region was demarcated only in 1971 by the controversial
German wine law of the same year.

It would be indolent to regard Nahe merely as midway between Rheingau
and Mosel, for it is home to arguably the most diverse terroirs in Germany and
indeed the world over, comprising the entire cycle of igneous, sedimentary
and metamorphic rocks, ranging from volcanic to sandstone, clay, limestone
and slate. The climate of this geological park of a wine region is generally mild
and moderate, thereby allowing the terroir-expressive Riesling to express
itself in a plethora of forms and styles.
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“Extremely terroir-expressive, Riesling is the perfect decipherer
of Nahe’s diverse terroirs.”
Achim Kirchner

What Nahe lacks in quantity is more than compensated by its unrivalled
diversity and undisputed quality. Of its nine Verband Deutscher Pradikats-
und Qualitatsweingiiter (VDP) member estates, Gut Hermannsberg may well
be the jewel in the crown. Established in 1902 by the Prussian state, the birth
of its vineyards is akin to genesis. Strata of rocks were blasted and masses
of earth were removed from the jagged and rugged terrain, including an old
copper mine. For once, it was men, not the gods, who created the terroirs. All
30 hectares of the estate’s vineyards are classified as Grofie Lage, the German
equivalent of Grand Cru.
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BRBARTE, MAKA+REIIIZFEEN, SBXERS—. Schmidt Vinothek
ST KX EE—IBRERMA, EEAETEBMNRE, HE8AFHR Schmidt
Group, BF1896FHEEFMX I, ERFEE AT, EUBMI X,

“In the early 20th century, indeed prior to the outbreak of WWI,
Gut Hermannsberg’s wines used to be some of the most expensive
and sought-after in the world.”

Achim Kirchner

Atarecentwine pairing dinner hosted by Schmidt Vinothek, Achim Kirchner,
Managing Director of Gut Hermannsberg, expounded on how his estate enables
individual vineyards to articulate their unique characteristics via the medium of
Riesling. Exhibiting profundity, finesse, balance and ageworthiness, the following
gems not only stood up to but also complemented traditional Sichuan cuisine.
The leading purveyor of Austrian, German and Swiss wines in the Asia-Pacific
region, Schmidt Vinothek is a subsidiary of the Schmidt Group, established in
1896 in the Far East. Its stellar collection of old wines from German-speaking
Europe is quite possibly the most extensive in this region.
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Gut Hermannsberg Niederhauser Steinberg Riesling
Trocken VDP Grof3es Gewachs 2016

LEBM B40FER, ERTEEBEARREANEEEE L, HIRED
MREMELAE, BEERSHEKEHFHNFNESARE, BENERE
EBFR. Btk BENEG, BEEHEEENRESNENT OUESE, R
BHREERAME. RE. HENER, BEEE+E, BREAN125%. A
OFRIFE. RERAE. EREK, ENEASCHNRIBEGREIME,

Sourced from 40-year-old vines grown on a south- and southeast-facing
slope dominated by porphyry and loess. Lustrous citrine with scintillating
yellow diamond reflex, the profound nose reveals tangerine peel, white
peach, fennel and crushed rock. Buttressed by laser-focused acidity and steely
minerality, the unfathomable palate unveils grapefruit peel, pineapple, sweet
ginger and rock salt. Full-bodied at 12.5 percent, the guarded entry persists
through a poised mid-palate, leading to a lingering finish. An equestrian
marble statue of a Riesling.

Gut Hermannsberg Altenbamberger Rotenberg
Riesling Spatlese VDP Grofde Lage 2015

WEDHETOFEH, ERTANBAINIEEEE L, tRASNEH
BENRRENT, BESIRNBERFBHBORARE, BANEREEE
F. BB, RENESE. EEANEERNRESHL0T LS, TEY
BERBURM. 1T, BERSES, BSEPSREE EREN%. AO7
BB, RS, RROARETE, TEEASFHOLRES,

Sourced from 70-year-old vines grown on a south-facing slope dominated
by rhyolite with high iron content. Brilliant golden with bright amber reflex,
the seductive nose radiates apricot, longan, wet stone and lime blossom.
Supported by vibrant acidity and pristine minerality, the endearing palate
oozes nectarine, mangosteen, crushed rock and citronella. Medium-full bodied
at 9% percent, the fleshy entry continues through a succulent mid-palate,
leading to a moreish finish. An irresistible temptation.
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Gut Hermannsberg Schlof3bockelheimer
Kupfergrube Riesling Kabinett VDP Grofde Lage 1989

LEERM BERKTHEORARMETE LNERE, HIRRD UBREMNERR
EANE, BEEELNEEAFREOAN- KA, RARANERBATE
R, MIB. EREMEH, BEENHETNWRESARNT YEXE, nFn0
BRIRERRfTF. SEET. KEEHIERE. BEETEFRE, BEEE
AT7.5%, NOFEEA, RERREE. ERERZR=H, X2XREEEZEBINE
&M

Sourced from old vines grown on a south-facing slope dominated by
melaphyre and carbon slate. Pellucid copper with mahogany-vermillion reflex,
the haunting nose effuses fig, loquat, apple strudel and kerosene. Underpinned
by undiminished acidity and refined minerality, the spellbinding palate
emanates persimmon, sultana, rhubarb pie and smoked salt. Medium-full
bodied at 7.5 percent, the evocative entry develops into a poignant mid-palate,
leading to an indelible finish. A time capsule from the estate’s treasury. Ml
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High Life discusses the power of words with
Macau-based lettering artist Miko Ieong.

X by Joseff Musa
Images by Eduardo Martins
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t a time where everything is

done electronically and in an

instant, Miko Ieong is holding
onto the notion that anything done
by hand comes with unique essence
and meaning.

“Realistically speaking, technology
makes our life convenient, but I believe
that other things should be done by
hand because it makes our lives more
interesting,” explains Miko, a highly
talented calligrapher and partner in
Good Life Macau.

Occupying an entire two-storey
building and featuring a range of
natural finishes from white pine to

warm redwood, the Good Life Macau
shop speaks true to its branding as
Miko is not only a business partner
but also the interior designer.

“My main role here is to design
and develop workshops,” she says.
“At Good Life Macau, we select
interesting workshops from around
Asia and bring them to Macau.
Occasionally, I also teach here.”

With feel-good jazz music
playing in the background, it is
evident that passion and positivity
are the key inspirations behind this

unique and fascinating place. On
a high-ceiling entrance, it’s hard to

miss the hand-lettered note stating,
“Do what really makes you happy.’

Having spent her childhood
years in the city, Miko migrated
to San Francisco for seven years
to study graphic design at college.
She later landed a job in IT before
returning to Macau in 2016 to follow
her passion for letters.

“It’s not about coming back to
a place where I feel comfortable, it’s
about getting my inspiration from
people here in Macau, who I would
best describe as some of the most
interesting people in the world,’
Miko explains.
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Miko’s curiosity about typography
andletteringgrewfromherexperiences
in the US where such ancient crafts
are making a comeback. She now uses
the skills she has developed to apply
her own stamps and style to everyday
products such as t shirts, aprons and
tote bags — a trait she says separates
her from other calligraphy artists.

“I consider myself a designer
or a lettering artist rather than a
calligrapher because so much of

my work is really about design,’

AEAHFRE, BRBEEABL
ERE, E2ER, BE=HERE
MESPRIERESE, X7 —
X, RERMHEE "R~ .

wE D "HR, BABLRIT
ERAIRE, BXAR—ERNAE R

she says, adding that her style gives
context to her creations.

“Take fashion for example. You
have clothes for sport and you have
clothes for formal gatherings. You
use them appropriately. In different
situations, you use different style to
match the look and feel.

“That is what calligraphy does.
It’s all about expressing the deeper
message, more than the words alone.”

Asked if she ever experiments
with negativity in her messages -

HIE%, EABEREASZEESR
bR, MXLEBR, BSANZERK
HSE, MEBEIAAANM—RERIE
HERE,

WIEEENANEE%®]K, Miko
leong tLAERIAZEFZE. B

an emotion commonly found in the
artistic world — Miko laughs before
uttering an emphatic “no.”

“Sure I may write negative
words, but this doesn’t necessarily
convey negativity. Some words are
just interesting as they are. By doing
these kinds of things, I share positive
vibes and I think a lot of people prefer
positive things too,” she explains.

Better than anyone, Miko
understands exactly how powerful
words can be. il




Rio Grill - Only in Wharf

A ' e
(B531 8799 6338 i

PRI e N SO % PR 2 B Macau Fisherman's Wharf
2{F, Cape Tawn, Macau Fisherman’s Whar = o I N - |




; dlC

J5 -

SERIFIRIBEIZE FOCK Evo BAURENLS » BRZEHR
ARIBAIARE AT o

Ferrari’s new FXX-K Evo is a hardcore speed machine
designed for those who like to test the limit.

X A&B5 by Ben Blaschke
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he legendary Italian supercar
brand Ferrari has long represented
the pinnacle for car enthusiasts
the world over — a tantalizing symbol
of status and style. But for a select
few, being part of the Ferrari family
means much more than the Prancing
Horse logo on their keyring.
Introducing the new FXX-K
Evo - a showcase of Ferrari’s most
advanced and innovative racing
technology packaged into one ultra-
high performance vehicle. Available
only in extremely limited numbers
or as an upgrade package to
previous existing XX cars, the FXX-K
Evo is aimed at a highly-select group
of Ferrari clients, described by the
company as “supercar enthusiasts

kS T TR A
T VESR Rk

eager to share the development of
technologically innovative content
with the Prancing Horse technicians,
through driving a closed-wheel
laboratory car.”

In other words, those who buy
this car will become a vital contact
point for Ferrari's specialized
development team in their never-
ending quest for perfection.

The FXX-K Evo really is built
for those craving speed — so much
so that it can’t be driven on the
road. It’s a creation intended solely
for the race track where this elite
performance machine can take full
advantage of the many features
derived from Ferrari’s Formula 1,
GT3, GTE and Challenge race teams.
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For starters, the FXX-K Evo is
significantly lighter than the previous
FXX-K model via an innovative
carbon-fiber component crafting
process similar to that employed on
Ferrari F1 cars.

Wind tunnel testing played a key
role in crafting the car’s aerodynamic
design and boosting downforce, with
the FXX-K Evo’s downforce coefficient
improved by 23% on the previous
version — the equivalent of a 75%
increase on the road car from which
it is derived. Downforce of 640kg is
generated at 200km/h, and exceeds

830kg at the car’s red-line speed.

FIEE R KERS Manettino itk A
DURiAREEHE, 25| HFIERFAERE,

A — W WK FXXK
Evo, M—HERAMEEST300H
ETTHR. W

Then, of course, there is the
engine itself - a monstrous Vi2
blasting out 1,036bhp.

Inside, the cabin is configured for
performance with anew steeringwheel
concept designed to complement the
car’s hugely powerful performance
levels, including gear-shifting paddles,
Ferrari’s patented KERS Manettino
dial allowing the driver to adjust
suspension settings, traction control,
gearbox response and more.

Just be prepared to dip deep
into your wallet if you want to drive
this beast, with a price tag north of
US$3 million. B!
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Conducted by Artistic Director Professor Franz Farnberger
and fronted by his deputy Markus Stumpner as well as
countertenor Alois Mihlbacher, the one and only St. Florian
Boys’ Choir delivered a sublime performance at the futuristic
Shenzhen Concert Hall.
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ounded in 1071, St. Florian Boys’ Choir is indubitably one of the foremost
|: boys’ choirs in the world. Situated 15 kilometers south of Linz, equidistant
from the musical powerhouses of Vienna and Salzburg, the magnificent St.
Florian Monastery is rivalled only by its counterparts in Melk, Klosterneuburg
and Gottweig. This time-honored monastery following the Rule of St. Augustine
dating back to the early 5th century is the home of its namesake boys’ choir.
Legend has it that Saint Florian, a Roman magistrate, was martyred for
his faith in 304 during the Diocletianic Persecution, the last but largest of its
kind before Constantine I finally legalized Christianity via the Edict of Milan
in 313. The precursor of the St. Florian Monastery dated back to an early
Christian burial ground of the martyr, whereas the baroque architecture was

successively designed by Carlo Carlone and Jakob Prandtauer.
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St. Florian Boys’ Choir is by some accounts the third oldest boys’ choir
still in existence, predated by only Aachen Cathedral Choir and Regensburg

Cathedral Choir, founded in 796 and 975 respectively (the latter was for three
decades conducted by Monsignor Georg Ratzinger, elder brother of Pope
Emeritus Benedict XVI). Over the years, the choir has produced a stellar list
of graduates, including composer Anton Bruckner, tenor Kurt Azesberger and
countertenor Alois Miihlbacher. A men’s choir section was founded in 1989,
consisting mainly of former choirboys.

Born out of religion and music, St. Florian Boys’ Choir used to concern
itself exclusively with the making of church music at the eponymous
monastery. It was not until the 1980s that the choir began embarking on
world tours, recording albums, participating in operas and giving concerts
abroad. Having performed with leading conductors, soloists and ensembles
at the most prestigious venues around the world, St. Florian Boys’ Choir went
on a seven-leg grand tour across China this summer, gracing Beijing, Tianjin,
Baoding, Shanghai, Guangzhou, Zhongshan and Shenzhen. The final concert
was a spellbinding musical journey from the 15th century to the present day.

Beginning with lesser-known Renaissance pieces by Heinrich Isaac,
Giovanni Gastoldi and Thomas Morley, the concert progressed through
canonical arias and art songs by Wolfgang Amadeus Mozart, Gioachino
Rossini, Franz Schubert, Anton Bruckner and Franz Lehar, to contemporary
compositions by John Rutter. Alois Mihlbacher’s interpretation of Henry
Purcell’s “Music for a While” and George Frideric Handel's “Ombra mai fu” was
mesmerizing. The talismanic boy soprano of yesteryear, whose compelling
portrayal of the Young Shepherd in Richard Wagner’s Tannhduser and Oberto
in Handel’s Alcina earned him rave reviews, has evolved into a countertenor of
versatility and virtuosity, different from but surely soon to rival Max Emanuel
Cencic¢ and Philippe Jaroussky.
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Loyal to its Austrian roots, St. Florian Boys’ Choir presented folk classics
such as “Edelweiss” and “Kein schoner Land in dieser Zeit” with celestial
purity. Dressed in lederhosen and with percussion instruments and props, the
boys sang and danced with genuine joy and angelic innocence in Bandltanz
and Schuhplattler. Junior Artistic Director Markus Stumpner, himself a former
boy soprano famed for his rendition of Mozart’s Die Zauberflote, appeared as
much the elder brother to the choirboys as he is their vocal instructor. The
spirit was not merely collegiate, but familial.

Arranging Johann Strauss the Elder’s Radetzky-Marsch as well as Johann
Strauss the Younger’s Tritsch-Tratsch-Polka, “An der schonen blauen Donau”
and Kaiser-Walzer into songs, Professor Franz Farnberger breathed new life
into the timeless masterpieces reminiscent of Habsburg glory. Artistic Director
of St. Florian Boys’ Choir since 1983, he was previously a conductor of the
Vienna Boys’ Choir for 7 years. Conducting the 26 choirboys and 10 choristers
onstage from a grand piano, a finger, a nod or wink from him would suffice —
such was the level of tacit understanding. With his consent, a chubby choirboy
directed procession like a victorious field marshal, holding a ceremonial baton.
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Pleasant surprise extended well into the encore section, when the choir sang
“Mo Li Hua”, a Chinese folk song dating back to the reign of the Qianlong Emperor.
The concert was truly superlative, moving and touching in equal measures, a
horizon-widening and soul-stirring experience. It was enlightenment, emotion
and enjoyment rolled into one, without an ounce of artificiality.

Founded in 1991, Wu Promotion is a leading performing arts promoter
in China, organizing more than 500 events per year nationally and abroad,
including the annual tours of various world-renowned ensembles in China. Ml
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the moon that everything in the world is bathed in moonlight. With the
approach of the Mid-Autumn festival, the commanding moon, high in the
night sky, leaves people to infinitely daydream.
Look up at the moon and look down at the wrist where radiance lingers.
Since we have never been so close to the time, the fleeting moment along with

H anging in the autumn sky and shining on the wet dewdrops, so bright is

the wax and wane of the moon presented by the moon phase gives rise to
breathtaking and captivating effects.
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Full moon with shining stars

Patek Philippe Complications

Patek Philippe is pairing the white gold case with a new
blue dial. Its sleek, dynamic and contemporary look is
perfectly underscored by luminous three-face Dauphine
hands, applied white-gold hour markers, slightly concave
bezel and the delicately pierced strap lugs. Consisting of
356 parts, the self-winding Caliber 324 S QA LU 24H/206
features Patek Philippe’s Annual Calendar mechanism,
patented in 1996.

Theannual calendar functionautomaticallyrecognizes
months with 30 and 31 days so it only needs to be manually
adjusted once each year, at the end of February. The elegant
two-tone sunburst dial is recognizable by three apertures
along an arc for displaying the day, the date and the month.
At 6 o'clock, a secondary dial displays the moon phases and
an extra 24-hour indicator. Highly precise, the moon-phase
display will deviate from the actual position of the moon
by merely one day every 122 years.
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A myriad of stars surround the moon

A.Lange & S6hne Saxonia Moon Phase

First introduced in 2016, the Saxonia Moon Phase adopts
a new look with a black dial in an 18k white gold or
pink gold case. In this extraordinary version, to match
the black dial, the date numerals are white on a black
background, underscoring the restrained elegance of the
overall design. The outsized date and the seconds subdial
with the integrated moon-phase display are centered on
the vertical axis.

Most noticeably of all, the moon-phase display
is decorated with 852 stars and calculated to remain
accurate for 122.6 years. It is connected to the hour-wheel
continuum and, just like the moon itself, constantly in
motion. Alarge central rotor with a centrifugal mass made
of platinum 950 winds the Lange Lo86.5 manufacture
caliber while the generously dimensioned mainspring
barrel delivers a power reserve of 72 hours.



R EKIRTT
EH Villeret M RFIFMEH 25 A B

ESFENEBERREL FHEXRMERBELTE2HO®
iR AERR BHRETERBRIARERE X
Villeret ZERIHIT T 23R, REFHNAME, EE
HUERSENESRFEFBNAR "RE , MARE
REED. FRAR. FREE, FEMEH (B LK)
MAMER, ANAKMARNKRBERTEN, EREEZ
ZEENHYZHCESENEARRRNOERS. ENR
HUBENAENE, EERERENAR TEEEE
MHELTENRERSMILABNMETEFE,

Journey to the moon

Blancpain Villeret Quantieme Complet GMT

For Baselworld 2018, Blancpain reinterpreted the
complication of the Villeret Collection by launching the
new Quantiéme Complet GMT enhanced with Blancpain’s
patented under-lug correctors. When referring to
Blancpain's moon phase, the first thing that comes to
mind is the rich and interesting face of the moon.
Corresponding to the moon phase, factors such as years,
collections, functions and gender contribute to the
variable countenance of the moon with the emotional
state becoming different even if changes are only subtle.

A highly recognizable moon stands out from the
moon phase window at 6 o’clock. People can’t help but
stop and enjoy whether their eye contact is intentional
or not. Blancpain’s design displays the day of the week
and month in windows and the date with a supplemental
blued serpentine-shaped hand reading upon a scale
positioned around the chapter ring.
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SEE, J/RE1SH

Startling interplay

IWC The Portugieser Constant-Force Tourbillon
Edition “150 Years”

IWC Schaffhausen unveiled five limited-edition
Portugieser wristwatches at the Salon International de
la Haute Horlogerie (SIHH) in Geneva to celebrate its
anniversary. The Portugieser Constant-Force Tourbillon
Edition “150 Years” is one of the most technically
sophisticated watches in the collection. For the first time,
the new IWC-manufactured hand-wound 94805 Caliber
with a power reserve of 96 hours combines a constant-
force tourbillon with a simple moon phase display that
only needs to be adjusted by one day every 577.5 years.

The patented constant-force mechanism transmits
completely even impulses to the escape wheel. In
conjunction with the tourbillon, which compensates
for the negative influences of gravity on the watch’s
oscillating system, this allows for an exceptionally high
level of precision. A total of 15 watches will be made for
each model: platinum case, white dial with lacquered
finish and blued hands; or platinum case, blue dial with
lacquered finish and rhodium-plated hands.
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IRRER, BKMENRKBERRBEABKMER “BIK
x® . MEXRRCKIMBHRERT “BZHE" NWEHRREREE
TRENEERT, HXAERA44.25XKNEERE
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AN, RINFENERLAR6 RHUENSHEEAR
HER, HelEEBMBEEXRA LiquidMetal MERITIE,
EWMARMAHMNTIHELR, KAXKENATZEFT
WansE. |

Blue side of the moon

OMEGA Speedmaster Moonwatch Blue Side of the
Moon

The OMEGA Speedmaster enjoys a close relationship
with the moon, having been a part of all six lunar
missions. When Neil Armstrong and Buzz Aldrin stepped
onto the lunar surface on 21 July 1969, the Speedmaster
Professional earned the moniker the Moonwatch by
which it has been known ever since.

This “Blue Side of the Moon” watch takes its name
from the color of the dark blue sky. The 44.25mm watch
features a blue ceramic case complemented by a blue
ceramic bezel ring with LiquidMetal tachymeter scale.
Powering the timepiece is the OMEGA Co-Axial Master
Chronometer 9904, which has been officially certified
by METAS. The most striking highlight is the accurate
moon phase indication at 6 o’clock, which features a
blue ceramic moon phase disc with near and far sides of
the moon in LiquidMetal, portraying the details of the
surface of the moon vividly. Ml
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product was an alien concept. But the rise of street style in the high fashion
industry shows that a good combination can come to two different and
contrasting things. Collaboration has become a vital element of fashion. What
used to stand as a contrast to stuffy and aspirational brands has now become

“' here was a time when the idea of two distinct brands working together on a

the new aspiration.
High Life looks at five products that are bringing the concept of High
Street Fashion from the catwalk to the sidewalk.



EAREM: Nike X Vogue

Nike L (Vogue) FE4 Anna Wintour AR BEH#EE T MR Air Jordan EREE,

H—HE 7Bk E——AJl High Zip AWOK, XAk ENSNMATI’T, &

EAORXBRE, AAEBR#ENE, RACHETHRARE, BEENAEEEN
"AWOK” &4 FH#,

Wintour’s detour: Nike and Vogue

The face of Vogue, Anna Wintour, is the muse for two new styles of Air
Jordans. The classic sneaker, renamed AJI High Zip AWOK, features a minimal
stylish detailing. The key-ring pull metal zipper reveals a crimson red tongue
and comes in red and off-white hues and with the editor-in-chief’s “AWOK”

signature on the sneaker’s soles.




A B&E M. Off-White X Byredo

EHKNERES, Off-White Sim# 1A EEEFNEETXNMME Byredo &
fF, ETTREERNHRE, —FEFHBN TBHE K Elevator Music) Bk
2R, EFEFRREEBE,

Fashion scents: Off-White and Byredo

Taking the collaboration game to a whole new level in the street style craze,
Off-White teams up with renowned Swedish luxury perfume and lifestyle
brand Byredo. Named “Elevator music”, the collaboration line also includes a

hand cream and a body spray.



BffaZEE : Supreme X Louis Vuitton

Supreme 5 Louis Vuitton WEERNBE/OHE), RRBKFITENET HRH
RER, BRRM. EE. BE. RMKKERMEAE, SELNIEE SR
i RNIT. ER2017ERESINUNMERE, XE 0" BRNERN™ R0
BHMESHREFE201 8FNHEELF,

Supremacies: Supreme and Louis Vuitton

In perhaps the most ambitious collaboration from either of these brands,
Supreme and Louis Vuitton join forces for a collection of apparel, luggage,
footwear, headwear and leather accessories. Coming together to create an
expansive capsule collection is the perfect example of how street fashion has
superseded fashion as a whole. Arguably the most hyped collaboration of 2017,
these deep red colored products remain on every style aficionado’s must-haves
list through 2018.
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REEZ Alexander Wang X Judith Leiber

ANTRIRITERPRR T WA RER S E. Alexander Wang 5 F & @&
Judith Leiber Bx 2 #EHRXHREMBESR, H10,263FHERAIFEESE M ZFK
EiTEmm, SRR N—EEER100ETHD,

Cash out: Alexander Wang and Judith Leiber

Two brands that do not use subtlety in their design aesthetics. Alexander Wang
teams up with handbag designer Judith Leiber. With what looks like a huge
wad of $100 bills, the limited-edition party purse is covered in 10,263 glittering
hand-beaded Swarovski crystals.
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F =R Rimowa X Off-White

Rimowa &5 HEftt— R AN EmENEHEMESL, EMAMNNES Off-
White EX B IUNE, REBFR, XFITEHEXARKKREN REK, 22
BRIRIT BN Y S RINURIBRAA S —Fh AR MT BRI, FERSEHENUT
FZ T, W

Captured light: Rimowa and Off-White

Rimowa is known for its partnerships with other leading street style brands
so it’s no surprise to see the brand work with Off-White. The transparent
polycarbonate luggage bag is a brazen yet playful response to today’s obsessive
talk of privacy culture with a bag that bypasses airport security, according to
the makers’ claim! Ml
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Bottega Veneta Men’s Fall/Winter 2018

— REUALOTHEIMERRHEL T2018 KL B KRS, tHYEIEENEH
S 2, KETHRR, BERERSENISARRERARNE, JLEHME—
RERmMER T XIEEERHNAR, RRTHNE RN SEHE,

Fall/Winter 2018 collection. Interpreting the city’s bustling nature, garbs

B ottega Veneta has chosen New York as the inspiration for its Menswear
explore the various facets of life in New York with ensembles serving up

the eccentricity of animal printed shirting, harlequin checked tailoring and
brashly patterned socks worn with corduroy suede loafers in jewel hues. 8




ELERLATERATE LN ANERER.
THE SIMPLICITY OF THE GEOMETRIC FORM IS UTILIZED TO CREATE GRAPHIC PATTERNS
WITH SHIFTING PERSPECTIVES.
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Az W RENET —REUFIAEEEEA HRRISLIE
Lo FMBMohE, BREMINREES L ZAEHR,
FEHUMBI N ANEERMERINERILE R, Deveaux
EARNERNEERE, METUERBENMAA, 88X
HUR S RABERI 2 B, SMMEN, BARLENRNAER
A0, F7H8 BR 0 B9 14 5 R o
Deveaux 2018 M R EF+ B, BMHWBEER
i, BECABAERD, RITEATERLIEEMERT R
HitREE. THEEAMS, EIRNERTEL, FEX
£, MEWINNBREEER/INNNRENRE, BEE
RHZE, RKBEMXBEEERFERII. B

ew terms such as fluidity are entering the cultural
N lexicon of this generation. Fluidity is when gender
expression shifts between masculine and feminine
and can be displayed in how one dresses and expresses
their identity. Deveaux, a relatively young brand in the
menswear industry, leans towards a bolder perspective
with a unisex line, with pieces cut for men and graded
down or with slight modifications for a feminine vibe.
Everyday pieces with a gestural loose fit styling
define this launch line with unexpected pops of color and
design details that make innovative use of the reverse
side of the knit. For some people, gender is not just about
being male or female. In fact, how one identifies can
change every day or even every few hours. Needless to
say, self-expression is what makes a bold style work. Il
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Max Mara 2018 EFK 75
Max Mara Pre-fall 2018

Eﬁ RME K mER ST 2 HRIRRTES, ET Max Mara =, %
DA KETFHMEER, R "EmEL 4, BEREEDERNIET,

fashion brand Max Mara stays true to branding that is not only logo free,

H uge and screaming brand logos seem to be the current fashion trend, but
but exemplary of a luxurious icon.




Max Mara 2018 R &%, BETHRSESESHZE, REKRITES
MTRERRMZH, FERKIE, BENRLEESROEHEIRITRE,
MBEHEM D BN, BEFRATERE, KR®K, HRFERTLER.

AEHRBHI01801MEFTF R, WRELBLMZ FERAEA KRFEH
B, ERZENESE. RERARER, BELEZRAT, TXERT VAR
Z .M

For its pre-fall 2018 collection, Max Mara presents a collection that aims to
synthesize modernity and tradition, linking to its Japanese design aesthetics
in a monochromatic ensemble. A mannish suit, a selection of streamlined
jumpsuits and apron dresses are all styled and paired with wide shoulder
straps with embellished D-rings, flat lace-ups, ankle socks and knitted gloves
and beanies.

The planis to parade the brand’s now reworked iconic 101801 coat in brushed
cashmere wool and classic shades of navy, camel and charcoal with nothing in
the way of superfluous details, a perfect example that less is more. Ml




HIGH LIFE 139



ROLLING.
oOuUT
THE

. RED
CARPET




EROTEBENDIR TGS > HFER 7 E2H8 12018
Red Carpet) #%! » ML S ESBHNBE T KAANGE

Ataspecial event held recently in Hong Kong, Chopard showed
off its stunning new 2018 Red Carpet Collection produced to
honor its long-time partnership with the Cannes Film Festival.

= SREREFBERBBEZTNZEANGERRXRAIBEHEE X,
[F] 51998512, BRAMEFREENRRBETNETOIEKEE, RES
EREFA EIRERZEE,

“HERNSRK, BRTEHERTAFIMASRHIERBRBE THEERLLE
MURKIFTARE, XTLEEX T mid R mRE&RFHEIN.

toh, HBAELELT 52007 FEMELS, HRKEGSHFZIARZ BT -
&%/R (Caroline Scheufele) SF &XEEIE, RREBEZTHELR, WEFHE
H—RIBERNNSEREFR. RELTROBKOMELLELS LA
BE, SEMUERZRITMERARRE, RItHEH7 14ER, ZRIWERET
201 8RB R TTHAE IETN &,

() FERBATHEFHRERITFR I ZF,

t was 1998 when Chopard became an official partner of the Cannes Film
Festival, re-designing its top prize — the prestigious Palme d’or trophy - in
the process.

Twenty years on, Chopard completed another first when it designed and
produced every single trophy presented at the 2018 Cannes Film Festival, a
testimony to the maison’s commitment to sustainable luxury.

Adding to this incredible feat, Chopard continued a tradition it began in
2007 by creating a new jewelry collection with the number of pieces equalling
that of the edition of the festival. Stemming from her boundless imagination
and from peerless mastery of diverse skills within Chopard’s workshops, Artistic
Director and co-President Caroline Scheufele this year created a set of 71 pieces
dedicated to the world’s greatest actresses and their red carpet appearances.

High Life features its four standout pieces.
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X&E 2018 Red Carpet RIVKEF T EINBENIN—HER. TERRIRE
SHEENRMMESRIZ, XANMERAERNE, XERBEREIH LFED
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Feather necklace

Inspired by the costumes and traditional skills of the people on the Mongolian
Plateau, the feather necklace is one of the star pieces in the 2018 Red Carpet
collection. It is composed of a sculpted gold cameo adorned with volutes of
blue apatites, violet garnets and red jasper on a necklace graced with rooster,
grey heron, ostrich and black pheasant feathers. The resulting shimmering
work of art, created in cooperation with feather artist Nelly Saunier, draws
upon the mastery cultivated within Chopard’s Haute Joaillerie ateliers, the
largest in Switzerland and home to more than 45 specialized artisans.
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Red Carpet RIIRHFIHOBENENRZMEEN =TRIEE, BB ENRATN
EHEIE, Caroline XML EN, EREITEHPIZEEHESRBEMN=
o SREEMLERZEENSFE2EUSANRERNNERTE, B:134,800F0)
FRAODBERTERNBERNARART L. XLEER TN EWINAZLUE
MHRENEE, KEEERKRSIZEED, MUBEEH, BUREANHELE,
HEEPHRERR, E—RENRXANLENDE, TREHRNIEEER,
AEMfsEEOElEERNEEREBER . E_RERUNZNLEEHKERE
wER EHEEeEANAHEEA,

Orchid earrings

With these two new pairs of earrings, Caroline Scheufele has sprinkled the
Chopard workshops with beautiful and precious orchid blooms. The gold stem
and green buds showcase stunning gem setting virtuosity, with more than
4,800 tsavolites patiently set on this slender stalk just a few millimeters thick.
On the first white and pink version of these creations, the petals are set with
pink sapphires surrounded by tinted titanium sepals coated with a fine layer
of white ceramic. The second pair is graced with blooming purple titanium
flowers entirely set with yellow sapphires and garnets.
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DH#EMEREARRNENKREES, 17HTHESSECGHRALTS BN, FmBER
—HREHSINEBEEARMA, PEREMTHERE D 8XER (D-flawless)
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Exceptional gem

The set of 17 “no oil” emeralds is a rare gift from the earth, as nature rarely gives
rise to so many gems in such closely matching colors. To enhance their exceptional
beauty, Caroline Scheufele opted for a classic and timeless necklace characterized
by elegant simplicity, featuring a precious circle of alternating emeralds and
diamonds tapering into two gracefully attached magnificent D-flawless diamonds
— of which the largest pear-shaped one weighs over 20 carats.

Slender matching earrings add the perfect finishing touch to this
adornment worthy of the most splendid surroundings.
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Oriental dream

Gently held by rows of facetted tanzanite balls, a central red ceramic and
titanium motif plays with a fascinating aquamarine, inviting observers
to immerse themselves in its blue-tinged shimmer. Tanzanite also reigns
supreme in other creations in the collection, such as an imposing bracelet
comprising several rows of facetted tanzanites and a central motif dominated
by a majestic, iridescent and mysterious black opal. A subtle nudge slides the
opal to reveal its secret: an ornate watch dial like a window onto an Eastern
sky worthy of the finest Chinese lacquers, composed of pink mother-of-pearl
and chalcedony.
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he falling of one leaf heralds the arrival of autumn. Golden ears of wheat

wave in the fields, while gorgeous maple leaves scatter along the path. From

summer to late autumn, lush greenery becomes golden. Warm sights of fall
were infused into jewelry this season. As far as the eye could see, romance and
affection permeated the air, making it difficult for us to live up to the brilliant
jewelry as well as the golden autumn.
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MEE AR RMI&iTH LES BLES DE CHANEL ZRKERYI, SEBHEM
/R - BRJL (Gabrielle Chanel) TR ZEHIZRICIZ. TOAKRA
EMEPEE THEERR HEANSHEHEFFRIRE, BRERERNETITE
ME. BFEEERFTHFERKRA, EEEFEENBREHENIRE, HRIEE
MREZESFERIMR, X Impression de Blé EXXEAH1 8K&HE 8K
2B ESRRNNREERTA, AXSsthatXEL2eha5HEATE
A, AHEHRAREEE,

LES BLES DE CHANEL Impression de Blé

The high jewelry collection Les Blés de Chanel, inspired by wheat, pays homage
to Gabrielle Chanel’s fond memories of the wheat from her childhood. The ears
of wheat, fully bathed in the warm sunshine, exude a charming fragrance that
permeates the countryside and indicates the crop is ready to be harvested.

The annual festival, held at the end of the summer, is a symbol of
abundance and renewed prosperity since the harvests were plentiful and the
granaries were full. Impression de Blé earrings in 18k white and yellow gold
are set with two pear-cut diamonds to bring out the fine texture of wheat, for
a total weight of five carats, combined with fancy-cut multicolored diamonds
and brilliant-cut ones.
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H2 (Lucia Silvestri) WHARE - KERURZAESSHNFIHTZIR, M
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HTERIHAE,

BVLGARI Wild Pop Happy Leaves

The initial idea for Bvlgari Wild Pop High Jewelry collection was ignited when
Bvlgari’s Creative Director, Lucia Silvestri, visited the Andy Warhol Foundation
for the Visual Arts in New York City. To reveal the rapid development and bold
imagination at present as well as pay tribute to the special bond that grew
between Bvlgari and Andy Warhol - the King of Pop Art — the Wild Pop High
Jewelry collection presented pieces of jewelry featuring the unconventional
and avant-garde.

Breaking the rules the Bvlgari Pop Way, this Happy Leaves necklace taps
into the rich vein of inspiration from the herb and captures the leaves with
14.63 carats of diamonds and over 5.60 carats of emeralds pavé-set in white
gold, interpreting people’s imagination of hedonistic life in the 1980s.
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PIAGET Sunlight Escape Midnight Sun Necklace

In Piaget’s newest Sunlight Escape High Jewelry collection, the Midnight Sun
necklace — from the “Warming Lights” line — shows dozens of strips engraved
in rose gold decorated with marquise cut diamonds. A green emerald weighing
6.02 carats embellishes its center, leaving the piece resembling divergent rays
of sunlight.

The necklace displays the “Palace decoration” which involves hand-
guilloching gold with irregular streaks to give the effect of raw silk, resulting
in a supple and fabric-like appearance. The Sunlight Escape collection, created
by cut-down setting, gold polishing and diamond setting, displays the High
Jewelry collection with particular brilliance.
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Van Cleef & Arpels Le Jardin Dandelion Secret

Genuine jewels and enchanting timepieces. This year, the Maison has
contributed all their excellence to the jewelry-making savoir-faire of High
Jewelry watches. Secret, the Maison’s long-cherished theme, has been instilled
into the unique Dandelion Secret watches with dials hidden under diamond
flower buds.

With twin motifs embellishing each end of a torque bracelet, this unique
watch pays homage to the wild flower’s dual nature. White and yellow
diamonds alternate along the bracelet to recreate the outline of the leaves,
before adorning the feathery seeds and petals respectively. While the corolla’s
heart pivots to reveal a sun-colored dial, flowers shelter the time beneath
precious petals to disclose the mystery of time faintly.
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Diamond Legends by De Beers RA

The sun god, Ra, was the creator of the world in ancient Egyptian myths.

For the ancient Egyptians, the sun was believed to be the ultimate
manifestation of eternal life and his image was adorned with the sacred ankh
cross. The ancient shapes of the Egyptian sun hieroglyph and sacred ankh
cross are invoked in this collection.

Aniconic symbol of divinity set with a diamond to represent a diffusion of
the sun’s energy to create life, a medallion radiates with the sun-like energy of
a three-carat yellow diamond, set on a sautoir chain of yellow round brilliant
diamonds, white marquise-shaped and princess-cut diamonds suspended
between white pavé motifs. With a detachable central and outer motif, the
medallion can be worn as a pendant, brooch or on its sautoir chain. [
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One Central
Shoppes at Four Seasons
The Boulevard at City of Dreams

Wynn Palace Esplanade

Shoppes at Four Seasons
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The Promenade at Galaxy

Wynn Palace Esplanade

Shoppes at Four Seasons

Wynn Macau Esplanade
Wynn Palace Esplanade
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Shoppes at Four Seasons

The Boulevard at City of Dreams
The Boulevard at Studio City
The Promenade at Galaxy

Wynn Macau Esplanade

One Central
Shoppes at Four Seasons
The Promenade at Galaxy

Wynn Palace Esplanade
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Shoppes at Four Seasons
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The Promenade at Galaxy
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Shoppes at Four Seasons
The Promenade at Galaxy

Wynn Macau Esplanade

The Boulevard at City of Dreams
The Promenade at Galaxy

Wynn Macau Esplanade

Wynn Palace Esplanade

The Boulevard at Studio City

Shoppes at Four Seasons

The Boulevard at City of Dreams
The Boulevard at Studio City
The Promenade at Galaxy

Wynn Macau Esplanade

Wynn Palace Esplanade

One Central
Shoppes at Cotai Central
Wynn Palace Esplanade
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The Promenade at Galaxy

Shoppes at Four Seasons
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3421
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tel:+853 8297 1438
tel:+853 2899 8831
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tel:+853 2882 7448
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tel:+853 2881 8262
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tel:+853 2885 2203
tel:+853 2882 7256
tel:+853 2872 3421
tel:+853 2877 6061
tel:+853 2875 7900
tel:+853 8791 8000
tel:+853 2882 3060
tel:+853 2877 6109
tel:+853 2872 3028
tel:+853 2899 8931
tel:+853 2882 7760
tel:+853 2877 6250
tel:+853 2822 9978
tel:+853 8791 8000
tel:+853 2878 3389
tel:+853 2877 6029
tel:+853 2875 2887
tel:+853 2899 8839
tel:+853 8791 8400
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tel:+853 2883 9888
tel:+853 8791 8000
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Shoppes at Four Seasons
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Shoppes at Four Seasons
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Shoppes at Four Seasons

Shoppes at Cotai Central
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Shoppes at Four Seasons
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Wynn Macau Esplanade
Wynn Palace Esplanade

Shoppes at Four Seasons
The Boulevard at Studio City
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Shoppes at Four Seasons
Wynn Macau Esplanade

Wynn Palace Esplanade
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Shoppes at Four Seasons
Shoppes at Venetian

The Boulevard at City of Dreams
The Boulevard at Studio City
The Promenade at Galaxy

Wynn Macau Esplanade

Shoppes at Four Seasons
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The Promenade at Galaxy

Shoppes at Parisian
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The Boulevard at Studio City
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tel:+853 2899 9967
tel:+853 2888 0888
tel:+853 8986 3381
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tel:+853 8791 8000
tel:+853 8590 3304
tel:+853 2884 4033
tel:+853 2875 2718
tel:+853 2882 5698
tel:+853 2878 7733
tel:+853 2877 6287
tel:+853 2899 9820
tel:+853 2877 0389
tel:+853 2888 0888
tel:+853 2885 2505
tel:+853 2899 9908
tel:+853 2883 6618
tel:+853 2878 3076
tel:+853 2877 6220
tel:+853 2899 8901
tel:+853 2885 3151
tel:+853 2882 8649
tel:+853 2828 2833
tel:+853 2882 7760

Il BANG & OLUFSEN
S5 FE One Central

Hl FERRARI STORE
RFRTTE Wynn Macau Esplanade
KFEEE Wynn Palace Esplanade

BANG & OLUFSEN

AR
TECH TOYS

+853 2878 2911

+853 8986 3881
+853 8889 1389

Il NEW HORIZON
ST 75 One Central

£ H 0 JE  Shoppes at Cotai Central

Il VERTU
B R A& Shoppes at Venetian
RFUHR| & Wynn Macau Esplanade

+853 2885 3266
+853 2885 3266

+853 2886 6648
+853 2878 7028
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tel:+853 2878 7028
tel:+853 2878 2911
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Shoppes at Four Seasons
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Shoppes at Four Seasons
Shoppes at Parisian
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tel:+853 2882 9308
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tel:+853 2882 3650
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Wynn Palace Esplanade

Shoppes at Four Seasons
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Shoppes at Four Seasons
The Boulevard at City of Dreams
The Boulevard at Studio City

The Promenade at Galaxy

Shoppes at Four Seasons
Shoppes at Venetian

The Boulevard at City of Dreams
The Boulevard at Studio City
The Promenade at Galaxy

Wynn Macau Esplanade

Shoppes at Four Seasons
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Shoppes at Four Seasons

The Boulevard at City of Dreams
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tel:+853 2882 8392
tel:+853 2885 2353
tel:+853 2878 2914
tel:+853 2877 6131
tel:+853 2828 2833
tel:+853 2882 5689
tel:+853 2875 2515
tel:+853 2877 6138
tel:+853 2828 2833
tel:+853 8791 8400
tel:+853 2885 2700
tel:+853 2882 3652
tel:+853 2828 2833
tel:+853 8791 8400
tel:+853 2885 2380
tel:+853 2878 5128
tel:+853 2878 6892
tel:+853 2884 8208
tel:+853 2870 0135
tel:+853 2822 8827
tel:+853 8791 8000
tel:+853 2882 3344
tel:+853 2828 2833
tel:+853 2857 6007
tel:+853 2884 8122
tel:+853 2828 2833
tel:+853 2877 0402
tel:+853 2882 8191
tel:+853 8590 8400
tel:+853 2885 2371
tel:+853 2882 7234
tel:+853 2875 5238
tel:+853 2837 7636
tel:+853 2885 2939
tel:+853 2877 0397
tel:+853 2882 9369
tel:+853 8889 1390
tel:+853 8791 8000
tel:+853 2882 8082
tel:+853 8791 8400
tel:+853 2885 2335
tel:+853 2883 9950
tel:+853 2872 3660
tel:+853 2875 5828
tel:+853 2828 2833
tel:+853 8791 8473
tel:+853 2885 2256
tel:+853 2870 7207
tel:+853 2877 6168
tel:+853 8791 8183
tel:+853 8791 8400
tel:+853 2885 2320
tel:+853 2878 6006
tel:+853 2877 6032
tel:+853 2838 6806
tel:+853 2885 6110
tel:+853 2828 2833
tel:+853 2882 8588
tel:+853 2889 8954
tel:+853 2883 9168
tel:+853 2878 0010
tel:+853 2883 9885
tel:+853 2828 2833
tel:+853 2882 8018
tel:+853 8791 8400
tel:+853 2885 2368
tel:+853 2878 3785
tel:+853 2872 3128
tel:+853 2877 6186
tel:+853 2828 2833
tel:+853 2855 5595
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SHOES AND ACCESSORIES

One Central

The Promenade at Galaxy

One Central

Shoppes at Cotai Central
Shoppes at Four Seasons

The Boulevard at City of Dreams
The Boulevard at Studio City
The Promenade at Galaxy

Wynn Macau Esplanade

Wynn Palace Esplanade

MGM Macau

Shoppes at Four Seasons
Shoppes at Venetian

The Boulevard at City of Dreams
The Boulevard at Studio City

Shoppes at Four Seasons

One Central

Shoppes at Four Seasons

One Central

Shoppes at Cotai Central
Shoppes at Four Seasons

The Boulevard at City of Dreams
The Boulevard at Studio City
The Promenade at Galaxy

Wynn Macau Esplanade

Wynn Palace Esplanade

One Central

Shoppes at Four Seasons
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2875
2882

2872
2885
2881
8791
2884
2882
2875
2877

2875
2899
2882
8590
2885

2881

2850
2899

2872
2885
2870
8590
2884
2857
2878
8889

2850
2899

7252
3430

2920
2911
8221
8400
5171
3676
1156
6001

5911
8996
8090
3302
2268

8251

9123
9865

2762
3080
0135
3391
4008
6207
5336
8889

8791
9936
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Shoppes at Four Seasons

Shoppes at Four Seasons

The Promenade at Galaxy

One Central
Shoppes at Four Seasons
The Promenade at Galaxy

Wynn Macau Esplanade

One Central
The Boulevard at Studio City

Shoppes at Four Seasons

Shoppes at Four Seasons

The Promenade at Galaxy

One Central
Shoppes at Venetian
The Boulevard at Studio City

The Promenade at Galaxy

Wynn Palace Esplanade

Shoppes at Venetian

One Central
Shoppes at Four Seasons

The Boulevard at City of Dreams
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+853
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2899

2882
2882

8299
2822
2822
2822

2875
2885
2882

2899
2882

2872
2882
2885
2882

2877

2882

2875
2870
8590

9862

3393
5732

6688
8800
8800
8800

3221
2280
3923

9956
5549

3250
8516
2668
5976

6290

8610

2802
0135
3000


tel:+853 2875 7252
tel:+853 2882 3430
tel:+853 2882 3393
tel:+853 2882 5732
tel:+853 2899 9956
tel:+853 2882 5549
tel:+853 2850 8791
tel:+853 2899 9936
tel:+853 2850 9123
tel:+853 2899 9865
tel:+853 2881 8251
tel:+853 2877 6290
tel:+853 2882 8610
tel:+853 2899 9862
tel:+853 2872 2920
tel:+853 2885 2911
tel:+853 2881 8221
tel:+853 8791 8400
tel:+853 2884 5171
tel:+853 2882 3676
tel:+853 2875 1156
tel:+853 2877 6001
tel:+853 2872 2762
tel:+853 2885 3080
tel:+853 2870 0135
tel:+853 8590 3391
tel:+853 2884 4008
tel:+853 2857 6207
tel:+853 2878 5336
tel:+853 8889 8889
tel:+853 2875 5911
tel:+853 2899 8996
tel:+853 2882 8090
tel:+853 8590 3302
tel:+853 2885 2268
tel:+853 8299 6688
tel:+853 2822 8800
tel:+853 2822 8800
tel:+853 2822 8800
tel:+853 2872 3250
tel:+853 2882 8516
tel:+853 2885 2668
tel:+853 2882 5976
tel:+853 2875 3221
tel:+853 2885 2280
tel:+853 2882 3923
tel:+853 2875 2802
tel:+853 2870 0135
tel:+853 8590 3000
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Shoppes at Four Seasons

The Promenade at Galaxy

H DIOR SKINCARE SUITE
mZ=#E

Shoppes at Four Seasons

H JO MALONE
R VRIS

The Promenade at Galaxy

B POCCITANE

= Shoppes at Four Seasons
BEf ARG Shoppes at Venetian

+853
+853

+853

+853

+853

+853

2899
2888

8791

2888

2828
2882

BEAUTY

8912
0888

8000

0888

2833
8367

B LA MER

MZE=FE Shoppes at Four Seasons
¥®AHLEE  The Boulevard at City of Dreams
Il LANCOME

P04 & Shoppes at Four Seasons

H MAC

PUZE# & Shoppes at Four Seasons

+853 2828 2833
+853 8590 3000

+853 8791 86000

+853 2828 2833



tel:+853 2899 8912
tel:+853 2888 0888
tel:+853 2828 2833
tel:+853 8590 3000
tel:+853 2828 2833
tel:+853 2882 8367
tel:+853 8791 8000
tel:+853 8791 8000
tel:+853 2828 2833
tel:+853 2888 0888

DOLCE & GABBANA
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Spa Banyan Tree Spa
Bodhi Spa at Conrad
ESPA at the Ritz-Carlton
Iridium Spa at St. Regis
Isala Spa City of Dreams
Morpheus Spa

Niwa Spa

The Spa at Encore

The Spa at Mandarin Oriental

The Spa at The Countdown
The Spa at Wynn
Tria Spa at MGM Macau

+853
+853
+853
+853
+853
+853
+853
+853
+853
+853
+853
+853

8883
8113
8886
8113
8868
8868
8868
8986
8805
8868
8986
8802

6633
6188
6868
4949
1193
8888
6883
3228
8588
3318
3228
3838



tel:+853 8883 6633
tel:+853 8113 6188
tel:+853 8886 6868
tel:+853 8113 4949
tel:+853 8868 1193
tel:+853 8868 8888
tel:+853 8868 6883
tel:+853 8986 3228
tel:+853 8805 8588
tel:+853 8868 3318
tel:+853 8986 3228
tel:+853 8802 3838

M/F, HOTEL ROYAL MACAU, ESTRADA DA VITORIA 2-4, MACAU g;g

(853) 2855 2222 ext. 142  info@hotelroyal .com.mo 2 sk

www.hotelroyal.com.mo 1§ Hotel Royal Macau Q. ELRelt e bR L KR




LAMBORGHINI MACAU

Authorized Dealer

HURACAN RWD SPYDER
BREATHTAKING TECHNOLOGY
WHEN POWER MEETS STYLE, THAT'S WHERE SOMETHING TRULY UNIQUE COMES IN.

Kingsbridge Cars Limited
Rua dos Pescadores No. 388
Edif. Industrial Nam Fung
Fase 1, R/C, A

Macau

Tel: +853 2876 7633



